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Domestic Overseas

43 companies 44 companies

Domestic Overseas

1 company 6 companies

Domestic Overseas

9 companies 12 companies

Domestic Overseas

15 companies 15 companies

Domestic Overseas

7 companies 1 company

Domestic Overseas

17 companies 16 companies

Affiliated companies Affiliated companies Affiliated companies

Earnings structure Earnings  
structure

Affiliated companies Affiliated companies Affiliated companies

Earnings  
structure

Earnings  
structure

Earnings  
structure

Main businesses Main businesses Main businesses Main businesses Main businesses Main businesses

Pulp, Energy, Plantation services, 
Lumber processing

Newsprint, Printing and Publication 
paper, Communications paper

Real estate, Engineering,  
Trading business, Logistics, etc.

Containerboard/corrugated containers, 
Boxboard/ folding cartons, Packaging 
materials/paper bags

Household papers, Disposable diapers Specialty paper, Thermal paper, 
Adhesive products, Film
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Net Sales

¥700.7 billion

Operating 
Profit ¥26.1 billion

40.3%

Net Sales

¥184.7 billion

Operating 
Profit ¥15.3 billion

10.6%

Net Sales

¥314.5 billion

Operating 
Profit ¥55.5 billion

18.1%

Net Sales

¥244.5 billion

Operating 
Profit ¥17.8 billion

14.0%

Net Sales

¥296.5 billion

Operating 
Profit ¥7.0 billion

17.0%

Industrial Materials 
COMPANY

Functional Materials 
COMPANY

Forest Resources and 
Environment Marketing 

COMPANY

Printing and 
Communications  
Media COMPANY

Corporate Management  
Group and Shared Service 

Companies

Household and  
Consumer Products 

COMPANY

Net Sales 
Composition 

Ratio

Net Sales 
Composition 

Ratio

Net Sales 
Composition 

Ratio

Net Sales 
Composition 

Ratio

Net Sales 
Composition 

Ratio

Net  
Sales ¥1,470.2 billion

Operating 
Profit ¥120.1 billion

Changes in Net 
Sales and 
Operating Profit

 Net Sales (¥ billion)

  Operating Profit  
(¥ billion)

売上

1350

1800
1,551.0 1,507.6 1,470.2

1,700.0

110.2 106.1
120.1

105.0

2018 2019 2021

1,800.0

150.0

2024 (plan) (FY)

1,359.0

84.8

2020 2022 (plan)
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* Net sales and operating profit of Oji Holdings Corporation include adjustments (primarily those for internal transactions).
Non-consolidated net sales, net sales composition ratio and operating profit do not include adjustments (primarily those for internal transactions).

Business Overview
Initiatives for Profitability Improvement –Profitability–

©Yanase/F ·T ·N
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Integrated plant for corrugated containers in Tochigi Prefecture (under construction) “OJI FLEX PACK’AGE,” automated packaging system

Industrial Materials Business

To further strengthen our business base in the Kanto re-
gion where the demand for corrugated containers is ex-
pected to markedly increase, we are constructing an 
integrated plant for manufacturing the base paper and 
processing it for making corrugated containers in Utsu-
nomiya City, Tochigi Prefecture (scheduled to complete 
construction in January 2023). We intend to enhance our 
competitive strength by having an integrated plant.

At the same time, as part of its initiatives to restructure 
the manufacturing system for base paper, we completed 
the modifications of the Oji Paper Tomakomai Mill news-
print production facilities for the production of container-
board and kraft paper (started operation in October, 
2021), followed by the relocation of a special liner and 
special paperboard machine from Nayoro Mill of Oji Ma-
teria to the same mill (started operation in April 2022).

To further reinforce earnings bases through the inte-
gration of material and converting, a range of investments 
will be made for the optimization of the domestic busi-
ness structure.

“OJI FLEX PACK’AGE,” automated packaging system
We sell “OJI FLEX PACK’AGE,” automatic packaging 
system, which helps packaging adjust flexibly to the 
product size, and fanfold corrugated sheets “Rakudan,” 
its packaging material. The introduction of these products 
helps save packaging labor, reduce packaging materials, 
and reduce CO2 due to reduction of delivery burden. This 
initiative received recognition for its eco-friendliness and 
improvement and rationalization of packaging, winning 
four awards including the Logistics Grand Prize, “SDGs 
Social Contribution Award.”

Going forward, accelerating market deployment of the 
automated packaging system and ensuring a stable sup-
ply system by increasing our supply bases for “Rakudan,” 
we will continue new development including collaboration 
with partner companies so that the system can be a 
solution that our customers use with more confidence.

Expansion & Enhancement of Corrugated Container Business in Greater Tokyo 
Area, Japan

President, Household and Consumer 
Products COMPANY
President, Industrial Materials COMPANY
Executive Officer
Oji Holdings Corporation

Takayuki Moridaira

Household and Industrial Materials Businesses

We aim to be a “lifestyle and social 
support enterprise” that contributes 
to the prosperity of society by 
providing materials and technologies 
that are closely tied to people’s day-
to-day lives.

Business Overview
The Industrial Materials Business has production and sales structures 
that integrate material and converting from base paper manufacturing 
to product processing and packaging design for the packaging ma-
terials that are essential to industry such as corrugated containers, 
folding cartons, and paper bags and responds in a timely manner to 
customer needs.

 Corrugated container business
As well as corrugated containers used in foodstuffs, daily products, 
electronics, and other areas, we also offer heavy-duty packaging ma-
terials used for transporting mainly industrial parts. We also provide 
automatic packaging systems adjusting the packaging dimension in 
order to fit each product size inside.

 Folding carton business
For folding cartons used in a range of fields including confectionaries, 
cosmetics, and pharmaceuticals, we are combining aesthetically 
pleasing base paper with structural design tailored to the application 
and appealing graphics, thereby further enhancing the value of our 
customers’ products.

 Paper bag business
We handle a wide range of customer needs—from heavy-duty sacks 
for packaging used for safe and secure transport of various products, 
through to paper bags that are used for packaging of retail products 
and also play a role in sales promotions, and bags for home delivery, 
which are seeing increased demand given the growth in online 
shopping.

 Net sales (¥bil.)   Operating profit (¥bil.)

Changes in Net Sales Composition Ratio, Net Sales and Operating Profit Sales target for FY2030: ¥1,250.0 billion

¥700.7 billion

¥26.1 billion

40.3%

Segment Overview
In FY2021, the Household and Industrial Materials Businesses had net sales of 700.7 billion yen (up 53.2 billion yen from 
FY2020) and operating profit of 26.1 billion yen (down 12.0 billion yen from FY2020). Domestic business saw increased 
sales due to continued steady sales of corrugated containers for e-commerce use as well as of kitchen towels, wet wipes 
and other products for healthcare purposes, in addition to the overall recovery in demand for many products. In the over-
seas business, despite weak sales of disposable diapers, sales increased owing to robust sales of corrugated containers, 
coupled with price increases becoming widely accepted.

In FY2022, net sales of 810.0 billion yen (up 109.3 billion yen from FY2021) and operating profit of 18.0 billion yen 
(down 8.1 billion yen from FY2021) are planned.

Net Sales

Operating Profit

Net Sales Composition Ratio

FY2018 FY2019 FY2022 Planned

681.2

22.4

810.0

18.0

FY2024 Planned

880.0

42.0

700.7

26.1

FY2021

647.5

38.1

FY2020

686.1

40.9

45th 45th 
Kinoshita Prize Kinoshita Prize 

“Improvement and “Improvement and 
Rationalization Rationalization 

Category”Category”

FY2021 Logistics Grand FY2021 Logistics Grand 
Prize, “SDGs Social Prize, “SDGs Social 

Contribution Award”Contribution Award”

FY2020 FY2020 
“Minister of Economy, “Minister of Economy, 

Trade and Industry Award” Trade and Industry Award” 
at the Japan Packaging at the Japan Packaging 

ContestContest

WorldStar  WorldStar  
Competition 2022,  Competition 2022,  
“WorldStar Award”“WorldStar Award”

Rakudan, fanfold corrugated sheetsRakudan, fanfold corrugated sheets

Initiatives for Profitability Improvement –Profitability–
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Further Expansion & Enhancement of Packaging Business in Southeast Asia, 
India and Oceania
To meet the increasing demand for packaging in various 
regions, we own a total of 47 manufacturing bases in 9 
countries throughout Southeast Asia, India, and Oceania, 
and we are developing our business in the countries.

In Southeast Asia and India, we further enhanced and 
expanded our business base for containerboard and cor-
rugated containers in an integrated manner by starting 
operation of a new containerboard machine in Malaysia, 
starting operation of new corrugated container plants—
two in Malaysia and one in Vietnam, and acquiring a cor-
rugated containers company in India, all of which were 
conducted from 2021 to 2022. In addition, we are con-
structing a new corrugated container plant in Vietnam to 
start operation in 2023. In Oceania, in addition to a new 
plant in Christchurch which was relocated and started op-
eration in 2022, we will explore the possibility of further 
expanding the corrugated container business. We will also 
work on the development of plastic alternative products 
to respond to the expected growing demand.

A new plant in Utsunomiya City, Tochigi Prefecture, which 
is an integrated plant for manufacturing the base paper 
and processing it for making corrugated containers and 
will install solar power equipment (scheduled to be com-
pleted in March 2023), can reduce GHG emissions asso-
ciated with delivery of base paper. Therefore, the plant is 
positioned as a model plant toward the realization of our 
initiatives for GHG emissions reduction.

We are also working to install solar power equipment 
in existing plants if their weight does not exceed the al-
lowable roof load or when the roof is repaired, and exam-
ining the possibility of fuel conversion for coal-fired 
boilers.

We will work on initiatives for environmental issues 
along with business expansion.

Household and Industrial Materials Businesses

Voice

S.Pack & Print Public Company Limited 

Chief Executive Officer

Wuthichart Anansuthivara

S.Pack & Print Public Co., Ltd. has many years of business experience in the 
south of Thailand, with strong reputation in the market. Our market share in the 
area ranks first for the folding carton business, and second for the corrugated 
container business.

To respond to customers’ growing needs particularly for rubber gloves and 
maintain our status in the market, we undertook investment in key equipment 
in 2022 to introduce new two offset printing machines.

We strongly believe that this investment will contribute to the double digit 
growth of sales in our folding carton business, in line with which, it will also 
contribute to the corrugated container business.

While steadily capturing business opportunities and overcoming challenges 
and issues, we will fully devote ourselves to playing a part in the Oji Group’s 
growth strategy in Southeast Asia.

Sustainable growth through business expansion

Solar power equipment at a corrugated container plant of GSPP, Malaysia

Filter Business
Due to the spread of COVID-19, the demand for ventila-
tors and air purifiers is increasing. In our filter business, 
we manufacture and sell “Energy recovery ventilators ele-
ment” which is the core parts of a ventilators and “Coated 
deodorizing filter” for air purifiers, and continue to steadily 
expand the business with the start of operation of the 
second filter factory in China in November 2020.

“Deodorizing filter by application” we newly developed 
in 2021 was adopted for air purifier 2022 model manu-
factured by Daikin Industries. Deodorizing filter by appli-
cation has unique “multi-layer” structure where a thin filter 
is layered while changing directions, which helps 

dramatically increase the efficiency of contact with air, 
bringing an advantage that the strong deodorizing con-
tinues for a long period of time. The filter works well at 
places or situations with smells, such as entrance, nurs-
ing care facilities, life with pets and bathrooms.

We will continue to work on the expansion of the filter 
business and the development of various filter products 
which meet customers’ needs.

Liquid Packaging Carton Business
In September 2020, we established a joint company with 
ISHIZUKA GLASS Co., Ltd. and entered the liquid pack-
aging carton business. To move away from our former 
dependence on overseas sources of base paper, Oji Ma-
teria started production of milk carton base paper for the 
first time in Japan in August 2021. This enables an inte-
grated production in Japan from raw material pulp manu-
facturing to printing and converting, as well as a stable 
supply of safe and secure Japan-made milk carton. Go-
ing forward, we will aim to expand this business outside 
in Japan where demand is expected.

Multi-layer Standard filter

 Thailand
•  Corrugated containers: 1 / Corrugated 
containers & folding cartons: 2

 Cambodia
• Corrugated containers: 3

  New corrugated container 
plant in the south (2022–)

  New corrugated container 
plant in the north (2023–)

 Vietnam   •  Corrugated containers: 7* / 
Folding cartons: 1 / Paper bags: 2

 New Zealand
•  Containerboard: 2 / Fiberboard: 
1 / Corrugated containers: 3 / 
Paper bags: 1

  New construction & 
relocation of Christchurch 
corrugated container 
plants (2022–)

 Indonesia
•  Corrugated 
containers: 1

 Malaysia
•  Containerboard: 2 / Corrugated containers:  
10 / Plastic bags: 1

 Capacity enhancement of containerboard (2021–)
•  Installing the third line at GSPP (annual production will 
increase from 300,000 tons to 750,000 tons)

•  Upgrading energy and other infrastructure facilities to 
improve cost competitiveness
 New corrugated container plant in Johor (2022–)
 New corrugated container plant in Selangor (2022–)

 Myanmar
•  Corrugated containers: 1 / Flexible packaging: 1

Main Overseas Sites

 Australia
•  Corrugated 
containers: 4

 India
• Corrugated containers: 4

   Acquisition of a corrugated 
containers company (2021–)

* Including 1 site under construction

Topics – Sustainability –

Multi-layer (ultra thin honeycomb layered 
structure)

Initiatives for Profitability Improvement –Profitability–

4th Plant, Ojitex Haiphong in the north of Vietnam (rendering of completed plant)
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nepia Premium 
Soft Toilet Rolls

nepia Premium 
Soft Tissues

nepia Hana Celeb 
Hana Celeb Tissue Three Packs

©Yanase/F ·T ·Nnepia Genki! Pants

Business Overview
We own the household paper brand “nepia.” “Quality of Life” as in the seeking 
of good texture, comfort, and functionality. “Environmental Quality” as in forest 
conservation such as the adoption of FSCTM certified paper. “Social Quality” as 
in aligning with customers’ hope and contributing to society through actions 
such as taking CSR initiatives. In the pursuit of these three quality domains, Oji 
Nepia is producing tissue paper, toilet rolls, disposable diapers, and other 
products indispensable in our daily lives. (FSCTM C018118)

In our household paper business, we obtained the first 
FSCTM certificate in the industry, and aim to develop items 
such as eco-friendly products that use biomass ink and 
paper instead of plastic film, and high-quality products 
exemplified by “Hana Celeb,” resulting in further improve-
ments in value for the “nepia” brand. We are responding 
to market trends such as by producing extra-long toilet 
rolls at the Edogawa Mill, which started commercial pro-
duction in the fall of 2020 and built a new warehouse 
within the mill in August 2022. By integrating the house-
hold paper processing and distribution bases, we intend 
to enhance our competitive strength in the household 
paper and disposable diapers market in the Kanto 
region.

For the disposable baby diaper business, we are de-
veloping products both in Japan and overseas under the 
unified brand name“Genki!,” which was renewed in April 
2021. By that, we strive to enhance the value of the “ne-
pia” brand and expand sales. In Malaysia, we have in-
creased production capacity by restructuring the 
production system, including the introduction of a new 
disposable diaper processing machine. In Indonesia, we 
are working to secure cost competitiveness and strength-
en our business base by manufacturing and selling dis-
posable diapers at a local disposable diaper factory of a 
joint venture company, thereby further expanding our 
business, including in neighboring countries. In China, we 
are also incorporating local consumer needs and ex-
panding sales of thin products. We have also been ex-
panding the exports from Japan, mainly by strengthening 
Vietnamese sales with the scaling up of local retail 
business.

In the field of disposable diapers for adults, we in-
stalled a new processing machine in Fukushima Mill aim-
ing to start commercial production in the fall of 2022 in 

Enhancement of Branding and Expansion of Sales of Household Paper 
Products in Japan

packages were ususally too big to fit in a small bag or 
pouch. This product has innovatively adopted the pack-
aging of pocket tissue paper and eliminated the pain 
point.

President Mitsuyo Ota, who is a big fan of nepia Hana 
Celeb Tissue, proposed a collaboration with Oji Nepia le-
veraging the Hana Celeb brand for the first time and it 
was realized.

Disposable diapers for adults
We are offering “nepia Tender” series for medical and 
welfare facilities. To realize “co-creating nursing care,” 
more comfortable nursing care for both the providers and 

the receivers, we are providing new solutions, products 
and services through working together with them. In Au-
gust 2021, we launched “nepia Tender, tape-type, small-
er L size,” which delicately responds to changing body 
forms of users to fit them better. In March 2022, we also 
launched “Wet towel,” “Buttocks wiper,” “Buttocks clean-
ing liquid; Tsurunto-san,” and “Nursing care towel; oshi-
bori-no-moto,” now offering a l ineup of products 
designed to reduce the burden of nursing care.

response to the expected growth in the population re-
quiring nursing care and support. We will continue to de-
velop products that address the issues faced by Japan’s 
aging population in the field of nursing care.

Based on the development of products that empha-
size environmental friendliness and quality, we aim to fur-
ther enhance recognition of “nepia,” develop new 
products and create value, while adapting to customer 
needs and changing times.

nepia Long Lasting Best Fit Face Mask
Block Filter Plus Surgical
Since the outbreak of COVID-19, we have continued to 
produce mask products. Among them, “nepia Long Last-
ing Best Fit Face Mask” conforms to Class III, the highest 
class in medical mask standards. We deliver safety and 
security to our customers by offering the highest class of 
medical masks as commercial products.

nepia Hana Celeb Pocket Mask
In April 2022, we developed “nepia Hana Celeb Pocket 
Mask,” adopting the idea proposed by a student in a 
“Product Development Class” at “TITAN’s College,” a 
communication college administered by TITAN. Due to 
COVID-19, wearing masks has become a daily routine. 
While more and more people were bringing spare masks 
when they hang out, they faces the pain point that mask 

nepia krafco mini
In January 2022, we launched a mini size of eco-friendly 
product “krafco,” which, by packaging tissue papers with 
paper-derived kraft paper and paper string only. It saves 
the trouble of separating waste and further contributes to 
plastic-free (film-free) initiatives and reduction of waste.

nepi-eco series (masks, kitchen towels and tissue 
papers)
nepi-eco is a series mainly designed to switch packaging 
materials from petroleum-derived plastic film or ink to bi-
ological paper or biomass ink. Including the products 
manufactured of FSCTM certified paper we have been us-
ing, whose specifications help reduce chemical sub-
stances in the emissions associated with transportation 
by increasing each item in volume as much as possible, 
this series can contribute to the realization of a sustain-
able society. In the spring of 2022, three new products 
were added to the series.

We have biomass masks in which 80% of the non-wo-
ven fabric materials are derived from plants such as 

sugar cane and corn. There is also a kitchen towel that 
uses paper materials to replace plastic packaging. In the 
series, we also have boxed tissue in which the plastic 
opening is replaced by paper alternatives so waste sepa-
ration is no longer required. It is also engineered for easy 
folding to further save trouble when dispose of.

Furthermore, in the 2021 survey on brands of compa-
nies that, from ordinary citizen’s perspectives, contribute 
to SDGs*, Oji Nepia ranked 11th. In the ranking by indus-
try, it ranked second in the “Cosmetics and Toiletries Cat-
egory.” We believe that this result shows Oji Nepia’s 
initiatives for SDGs and to realize a low-carbon society 
are well-evaluated by ordinary citizens.
*  Survey by Sustainable Brands Japan (15,000 samples nationwide, Inter-

net questionnaire, male and female aged 18-79, more than 300 
companies)

Oji Nepia continues to work on various initiatives, 
through production using eco-friendly materials, so that 
we can contribute to a sustainable society.

Household and Consumer Products Business

nepi-eco Biomass Mask

nepi-eco Kitchen Towel nepi-eco Tissue 5 packs of 200 pairs

Household and Industrial Materials Businesses

Initiatives for Profitability Improvement –Profitability–

Topics – Sustainability –

Regular size Small size

Regular size Small size

Quality of life Environmental 
quality

n e p i a  Q u a l i t y

Social quality

nepia aims for No.1 in  
three quality domains.
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In Japan, we are strengthening the foundation of our ex-
isting business by continuously reviewing our production 
system in response to changes in the demand structure 
of the functional materials market, thereby enhancing 
competitiveness and profitability. We have continued to 
work on the rapid development of high-performance, 
high-value added products, and developed an automo-
tive window film that combines high heat shielding prop-
erties and light transmittance, both of which had been 
difficult to achieve in the past, “MEGURISH (cotton),” a 
recyclable resource mixed papermaking that combines 
conventionally discarded fibers, scraps, and recovered 
clothing as paper raw materials, and “kinarito,” a biode-
gradable nonwoven fabric material made mainly from 
plant-derived cellulose and polylactic acid.

In addition, in response to the global shift to a decar-
bonized society and the rapid spread of electric vehicles, 
we have decided to add two production facilities in the 
Shiga Mill for polypropylene film used in capacitors for 
motor drive controllers of electric vehicles (scheduled to 
start operation in 2023 and 2024, respectively). As a re-
sult, the production capacity is expected to double from 
the February 2022 level.

SILBIO series
In the midst of the growing needs for paper products as 
replacement for plastic packaging, “SILBIO series” has a 
lineup well-suited for light packaging applications in vari-
ous fields, including a product that not only provides bar-
rier property to paper packing materials but also has 
barrier and light-shielding properties as high as aluminum 
deposited film, a product that has transparency and bar-
rier properties, a product that requires no sealant such as 
PE. The lineup consists of the following.

“SILBIO BARRIER” which has oxygen barrier property 
as high as EVOH, and moisture barrier property as high 
as LDPE, preventing contents from diffusing moisture or 
scent.

“SILBIO ALBA,” aluminum deposited paper material 
which has oxygen barrier, moisture barrier, light-shielding 
and heat sealing properties, and is most suitable for ap-
plications requiring high barrier and concealability.

“SILBIO CLEAR” which has a transparent feature in 
addition to barrier and heat sealing properties, and is 
most suitable for packaging for items whose contents 
you want to show such as food and daily products.

“SILBIO EZ SEAL” which has no barrier property, but 
is specialized in its easy heat sealing feature without us-
ing sealant, and is most suitable for secondary and deliv-
ery packaging for food, and industrial material packaging. 
SILBIO series products can bear a paper identification 
mark.

Currently, the SILBIO series, whose features are well 
accepted, is adopted as packaging materials for food 
and soap.

¥184.7 billion

¥15.3 billion

10.6%

Segment Overview
In FY2021, the Functional Materials Business had net sales of 184.7 billion yen (up 2.4 billion yen from FY2020) and oper-
ating profit of 15.3 billion yen (up 3.8 billion yen from FY2020). In the midst of the ongoing impact of the COVID-19 pan-
demic, in the domestic business, sales of films for capacitors for next-generation vehicles with growing social expectation 
from the perspective of climate change measures and energy conservation,in particular, and films for general industrial 
use, and packaging films for foodstuffs and sundries remained strong. In the overseas business, sales and profits in-
creased due to a recovery trend in demand, mainly, for thermal papers.

In FY2022, net sales of 216.0 billion yen (up 31.3 billion yen from FY2021) and operating profit of 10.0 billion yen (down 
5.3 billion yen from FY2021) are planned.

Net Sales

Operating Profit

Specialty Papers Business
The Specialty Papers Business has a lineup of products with advanced 

special functions such as electrical material paper including insulation ma-

terials, dry pulp non-woven fabric excellent in bulkiness and liquid reten-

tion, and glass paper excellent in size stability and heat resistance.

Imaging Media Business
The Imaging Media Business at the Oji Group develops thermal recoding 

media that meet customer needs for household, industrial, logistic, medi-

cal and other various uses, leveraging diverse coating technologies such 

as thermal and inkjet technologies, boasting a top class global market 

share.

Adhesive Products Business
Using proprietary adhesive force control technology, the Adhesive Prod-

ucts Business handles from familiar products like food/beverage labels, 

courier labels, adhesive tape for packaging, and wound dressings to less 

familiar, special applications like aluminum tape for construction material 

and forgery prevention tape.

Film Business
The Film Business handles films for capacitors, essential materials in the 

power supply units of eco-friendly vehicles, developed based on its thin 

film technology that produces the world’s thinnest films, and optical dou-

ble-sided adhesive films and hard-coated films that are adopted for smart-

phones and other precision devices.

Glass paper (Oji F-Tex)

Slot tickets (Kanzaki Specialty Papers)

Film used in capacitors (Oji F-Tex)

Eco Marine TacTM (Oji Tac)

Net Sales Composition Ratio

President, Functional Materials COMPANY
Executive Officer
Oji Holdings Corporation

Shigeki Aoki

We aim to expand the business by 
enhancing the added value of 
existing products and strengthening 
sales activities for new products.

Actively Develop High-function and Eco-friendly Products 

Changes in Net Sales Composition Ratio, Net Sales and Operating Profit Sales target for FY2030: ¥400.0 billion

224.1

18.4
216.0

10.0

230.0

17.5184.7
15.3

182.3

11.5

214.7

15.4

FY2018 FY2019 FY2022 Planned FY2024 PlannedFY2021FY2020

Functional Materials Business
Initiatives for Profitability Improvement –Profitability–

 Net sales (¥bil.)   Operating profit (¥bil.)
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Voice

Oji Paper (Thailand) Ltd.

Deputy Managing Director, 

Mill Manager

Huang Chun Wei (James)

I have been working for paper converting companies for more than 20 years. 

In early 2018, I started working for Tele-Paper in Malaysia, and then in 2020, I 

was appointed as Mill Manager of Oji Paper (Thailand).

Seeing a gradual growth in consumption of label-grade thermal paper used 

for logistics carton, in addition to POS receipt in the thermal paper market in 

Southeast Asia, we strongly believe the thermal paper business has a bright 

future.

Thermal paper enables printing of variable information, and the preserving 

quality of the printed information is being advanced. Thermal paper is now in-

dispensable to our life. I, as Mill Manager, am committed to ensure stable sup-

ply of high quality products to our customers.

We will continue to show our presence as a leading company in the thermal 

paper and non-carbon paper business.

Bright future of thermal paper business

“MEGURISH (cotton)”
In the growing momentum to reduce waste from an envi-
ronmentally friendly perspective, the clothing industry had 
an issue with disposing of fibers not used in end prod-
ucts and collected products. Oji F-Tex developed “ME-
GURISH (cotton),” a recyclable resource mixed 
papermaking that combines conventionally discarded fi-
bers, scraps, and collected clothing as paper raw 
materials.

In collaboration with KUSUBASHI MONORI Co., Ltd., 
an established towel manufacturer in Imabari City, Ehime 
Prefecture, which is famous for its towel industry, we 
worked on processing residual towel yarn and scraps 
generated in its manufacturing process into raw materials 
for paper, and succeeded in the development of this 
product by leveraging the Oji Group’s paper and pulp 
manufacturing technology. The product is adopted for gift 
boxes and packaging paper for its high-end towel brand.

“MEGURISH (cotton)” serves as an effort to create 
new value through reusing (upcycling) fibers for raw ma-
terials for paper instead of disposing of them. In addition, 
since different fibers are blended for each production, the 
color and texture vary a little, depending on production 
lots. We are proposing this randomness as new value.

 China
•  Sunshine Oji (Shouguang) Specialty Paper
Production/sales of decorative base paper

•  Oji Kinocloth (Shanghai)
Converting/sales of dry pulp non-woven fabric
Converting/sales of thermal paper, etc.

 Thailand
•  Oji Paper (Thailand) [OPT]
Production/sales of thermal paper and 
carbonless paper

•  Oji Label (Thailand) [OLT]
Production/sales of adhesive paper/film and 
release paper

 Malaysia
•  Tele-Paper Malaysia [TP]
Printing/converting of thermal paper, etc.

•  Hyper-Region Labels [HRL]
Printing/converting of label, etc.

 Germany
•  Kanzan Spezialpapiere [KANZAN]
Production/sales of thermal paper, etc.

  Singapore, Malaysia, 
Thailand, the Philippines, 
Indonesia and China
•  Adampak Group
High performance label 
printing & converting

 United States
•  Kanzaki Specialty Papers [KSP]
Production/sales of thermal paper, etc.

 Brazil
•  Oji Papéis Especiais [OPE]
Production/sales of thermal paper, carbonless 
paper, etc.

Main Overseas Sites

Asia

Europe North America South America

Overseas, we have completed to enhance and expand 
facilities to practically double production capacity and 
started full operation in Brazil in order to meet strong de-
mand for thermal paper in South America. In Europe, we 
have decided to expand thermal paper facilities (sched-
uled to start operation in January 2024). In addition, in 
September 2022, Adampak Group, a high performance 
label printing and converting company with its business 
bases in Southeast Asia and China, became a member 
of the Oji Group. This addition of the high performance 
label business for electric products and healthcare prod-
ucts to the thermal paper and adhesive paper business 
already operating in Thailand and the high performance 
label printing/converting and cutting/converting business 
in Malaysia has enabled the integrated production from 
base paper manufacturing to converting. We are continu-
ing to respond to the demand expected to grow in the 
Asian area.

We are working to expand our business in line with the 
economic development in the emerging markets such as 
Southeast Asia, South America, the Middle East and Afri-
ca, and aiming to strengthen competitiveness at existing 
locations. Based on the Group’s core technologies which 
are strengths we have cultivated to date in “papermaking,” 
“converting (functional and adhesive coatings),” and “film 
forming,” we are advancing our development of 
eco-friendly materials and products in anticipation of 
market needs and proactively working to expand into 
new business areas so as to promptly provide products 
and services that exceed expectations.

Expanding Global Sales of Imaging Media Business and Enhancing 
Competitiveness Including Printing and Converting

Oji Papéis Especiais

Coater newly installed at Oji Papéis Especiais

Producing packaging paper, etc. 
using pulp obtained from residual 
yarn

Recycling residual yarn generated 
in the towel manufacturing process 
for paper materials

Functional Materials Business

Initiatives for Profitability Improvement –Profitability–
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Pulp Business
We produce a diverse lineup of pulp grades including hardwood kraft pulp, 
softwood kraft pulp, and dissolving pulp. With 2.5 million tons per year 
market pulp supply capacity, we are boosting sales globally including in 
Asia, Europe and North America.

Energy Business
We are promoting the electric power generation business by establishing 
and expanding electricity generation facilities using renewable energy, in-
cluding wood biomass, hydroelectric power, and solar power. Leveraging 
our sites in Japan and overseas, we are also working to strengthen pur-
chase and market supply of biomass fuels in line with the energy business 
expansion.

Lumber Processing Business
We are expanding production capacity, and are purchasing and selling 
lumber and processed lumber products, primarily in Asia and Oceania. In 
Japan, we are also seeking to strengthen profitability through sales expan-
sion in the building materials field and other measures. We’re expanding 
sales at offices we established in China and Southeast Asia.

Forest Plantation Business
We grow and manage company-owned forests in Japan and overseas. 
Harvested wood are supplied for pulp raw materials, as well as for a range 
of applications such as lumber, plywood materials, and biomass fuels. 
With the goal of 400,000 ha of overseas forest plantations, we are also ac-
quiring lands and expanding forest plantations.

Fuels/Chemicals and Other Material Procurement Business
Our centralized purchasing team buys a variety of chemicals and raw ma-
terials that are competitive and sustainable. We are committed to environ-
mentally sustainable and socially responsible procurement in complying 
with Oji Group Partnership Procurement Policy.

Oji Green Energy Tokushima
Operation to commence in 2022 (within the Oji 
Paper Tomioka Mill)
Generating capacity: 74,950 kW
Joint venture with ITOCHU ENEX

Others
Initiatives that seek to contribute to the 
development of a low-carbon society including 
the fuel procurement business for biomass 
power generation, hydroelectric power 
business, and other businesses

Oji Group’s Power Generation Sites

Biomass fuels (wood-based fuels)

<Business expansion by leveraging fuel procure-
ment advantages>
In the energy business, we are expanding the business 
with the aim of expanding the use of renewable energy. A 
biomass power generation facility in Tokushima Prefec-
ture being built as part of a joint venture with ITOCHU 
ENEX CO., LTD. is preparing for operations to begin in 
2022. Additionally, we are reinforcing the biomass fuel 
business in conjunction with expansion of the energy 

business. In Japan, we are increasing production of fuel 
woodchips by making use of unused wood resources. 
Overseas, efforts to increase procurement of palm kernel 
shells for use as fuel continue in Indonesia and Malaysia, 
while ensuring lawfulness and maintaining sustainability.

Expanding Renewable Energy and Other Energy Businesses

President, Forest Resources and 
Environment Marketing COMPANY
Executive Officer
Oji Holdings Corporation

Yuji Onuki

We are comprehensively leveraging 
assets owned by the Group, 
including pulp, renewable energy, 
afforestation, and lumber processing 
to promote enhancement of the 
business.

Dissolving pulp (for general rayon and special items)

CENIBRA’s pulp products warehouse

Nursery where eucalyptus varieties are selected and raised (CENIBRA 
in Brazil)

¥314.5 billion

¥55.5 billion

18.1%

Segment Overview
In FY2021, we had net sales of 314.5 billion yen (up 69.2 billion yen from FY2020) and operating profit of 55.5 billion 

yen (up 38.8 billion yen from FY2020). In the pulp business, we worked to enhance our competitiveness through acquisi-
tion of our overseas sites as wholly-owned subsidiaries and other measures. Sales and profits increased due to an in-
crease in the selling price of pulp and a recovery in demand for dissolving pulp. In the energy business, while 
strengthening the biomass generation business aiming to expand the use of renewable energy, electricity sales decreased 
due to an increase in in-house electricity consumption as a result of higher capacity utilization at plants.

In FY2022, net sales of 405.0 billion yen (up 90.5 billion yen from FY2021) and operating profit of 71.0 billion yen (up 
15.5 billion yen from FY2021) are planned.

Net Sales

Operating Profit

Net Sales Composition Ratio

20182017 2019 2022
Planned

2023
Planned

2024
Planned

20212020

2,400

2,000

1,600

1,200

800

400

0

(GWh)

Changes in Electricity Sales Oji Green Energy Tokushima
Scheduled to start commercial 
operation in 2022

326.5

64.6

405.0

71.0

420.0

75.5

314.5

55.5

245.3

16.7

285.6

28.8

FY2018 FY2019 FY2022 Planned FY2024 PlannedFY2021FY2020

Changes in Net Sales Composition Ratio, Net Sales and Operating Profit Sales target for FY2030: ¥600.0 billion

 Biomass power plant (for power retailing)

  Power generation using renewable fuels*1, fuels made from 

waste*2, fossil fuels, etc. (for pulp and paper manufacturing)

 Hydroelectric power plant    Solar electric power plant

*1 Renewable fuels: black liquor, etc.

*2 Fuels made from waste: wood residue, bark, and RPF, etc.

Forest Resources and Environment Marketing Business
Initiatives for Profitability Improvement –Profitability–

 Net sales (¥bil.)   Operating profit (¥bil.)
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Main Overseas Sites (Pulp Production Sites)

Types of pulp:   Hardwood kraft pulp   Softwood kraft pulp   Dissolving pulp   Pulp for cement   BC-TMP

Japan (Mills in Japan) 

160,000 tons

Jiangsu Oji Paper 

340,000 tons

Pan Pac 

CENIBRA 

200,000 tons

1,200,000 tons

Annual production capacity of  
market pulp

2,500,000 tons

Pan Pac Mill
(North Island, New Zealand)

CENIBRA Mill
(Minas Gerais, Brazil)

In the pulp business, we continue to implement strategic 
profit measures at key business sites to reinforce busi-
ness foundations that are resilient to fluctuations in pulp 
markets.
CENIBRA (Brazil)
•  Enhance cost competitiveness and sales capabilities, 
and consider production increase, upon holding all vot-
ing rights of the company in May 2021

•  Install most advanced & work saving manufacturing 
facilities

Pan Pac (New Zealand)
•  Consider production increase to meet growing demand 
for folding cartons

Oji Fibre Solutions (New Zealand)
•  Made the company a wholly-owned subsidiary in March 
2022

•  Implement measures to stabilize operations, improve 
yields, and conserve energy by introducing Oji Group’s 
know-how and operational management methods

Dissolving pulp
•  Consider production and sales increase of dissolving 
pulp with growth potential in light of increasing demand 
for apparel

Forestry Activities that Contribute to Achieving the Sustainable Development Goals (SDGs)
The UN Strategic Plan for Forests 2017-2030 indicates that forestry activities contribute to 
achieving SDGs goals, and establishes six goals for international society to achieve by the 
year 2030. This section introduces the Oji Group’s initiatives towards the second Global For-
est Goal, as an example.
Promote the Employment of Local Residents
The forest plantation business (KTH) in Central Kalimantan, Indonesia, creates approximately 
5,000 jobs for its planting, harvesting, converting and shipment services, thereby contributing 
to the local economy.
Social Contribution Activities
In August 2021, the south of Central Kalimantan was hit by torrential rain, resulting in above 
floor flooding in 12 villages in South Arut and North Arut which are located near KTH’s place 
of business.

KTH provided relief goods (such as approximately 3 tons of rice, 7 thousand packages of 
rehydratable noodles and 200 boxes of water) to these villages through the Regent of Kobar. 
(Right picture)

In response to this, Regent Nurhidayah stated, “I do appreciate KTH’s sincerity and in-
volvement in the local community, and would like to expect similar assistance from other 
companies.”

We will continue to assist local residents in cooperation with local governments.

Products are loaded onto a ship (CENIBRA)

Topics – Sustainability –

Oji Fibre Solutions 

600,000 tons

Voice

General Manager, Business Unit,

Oji Paper International Trading 

(Shanghai)

James Li

As the trading arm of Oji Group, Oji Paper International Trading (Shanghai) Co Ltd 
(OPIT) is dedicated to marketing pulp and forest-related products to customers in 
Asia. We have tried to increase pulp sales as much as possible since OPIT’s es-
tablishment in 2010. We finally have the chance to reach a milestone-1 million 
tons of pulp sales in 2022.

One million tons is not an easy target to fulfill. We are facing a bunch of chal-
lenges and uncertainties: the cooling down of the Chinese economy, global logis-
tic constraints, cost inflation and margin deterioration pressures for suppliers and 
customers, and unpredictable financial markets.

We, however, have a strong sales team, experienced, energetic but more im-
portantly have a strong team spirit. Also, the market diversification we have been 
exploring in recent years enables us to minimize the ups and downs risk and to 
materialize stable sales in today’s turbulent market environment.

Working in the way of Team Spirit to achieve  
1 million tons of pulp sales in 2022

<Utilization and expansion of company-owned 
forests in Japan>
The Oji Group owns and manages 188,000 ha of forests 
in Japan. This is the largest of all forests owned by pri-
vate corporate entities in Japan. The Group initially 
owned forests for producing raw materials for paper. 
However, later, we have been enhancing the multiple val-
ues of forests, including growing raw wood for lumber 
production and environmental contribution through forest 
management.
•  Promote effective utilization of existing company-owned 
forests through forest road development and promote 
acquisition of new forests

•  Promote value added utilization of raw wood in our 
company-owned forests through integration with the 

lumber production business, including strengthening 
synergies with Oji Yoshimoto Ringyo and Oji Yoshimoto 
Seizai acquired in August 2021

•  Collect and utilize unused trees (branches, leaves, tree-
tops and other tree parts generated during the felling) 
for biomass fuels

•  Promote efficiency of planting work by utilizing drones 
to transport seedlings

Company-owned forest (Engaru, 
Hokkaido)

Oji Yoshimoto Seizai’s lumber mill

Global Forest Goal 2
Enhance forest-based eco-
nomic, social and environ-
mental benefits

The Global Forest Goal 2 includes 9 goals 
for SDGs.

Forest Resources and Environment Marketing Business

Initiatives for Profitability Improvement –Profitability–

Enhancement and Expansion of Pulp Business Expanding Lumber Processing Business
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The #12 machine at the Tomakomai Mill (relocated from Nayoro Mill)

We are working to improve profitability and competitive-
ness, including building optimized production systems for 
the entire group through collaboration with other group 
segments by determining future demand trends, and 
maximizing effective use of pulp manufacturing facilities, 
biomass boilers, and other assets. In October 2021, we 
converted a newsprint machine to a machine for manu-
facturing containerboard at Tomakomai Mill. In April 
2022, we also started operation of a special liner and 
special paperboard machine relocated from Nayoro Mill 
of Oji Materia at the same mill. Other than this, we are 
producing high-quality dissolving pulp by introducing 
most advanced continuous industry processes for exist-
ing kraft pulp manufacturing facilities at Yonago Mill.

Overseas, utilizing existing pulp manufacturing facilities 
and biomass boilers, etc., we built a new household base 
paper machine at Jiangsu Oji Paper (China) (started op-
eration in 2020).

Collaboration with Other Group Segments by Maximizing the Use of Assets Owned

Newsprint Business
We hold approximately 30% share 
of the Japanese market for news-
print, and provide newspaper com-
panies throughout the country with 
a stable supply of high-quality 
newsprint.

Printing and Publication Pa-
per Business
We have various types of printing 
paper used for different applications 
including books, magazines, and 
catalogs, etc.

Communications Paper 
Business
We provide various output media 
for information processing systems, 
including copying paper and forms.

In these days, in connection with GX (green transforma-
tion) strategy on which importance is placed in business 
activities, products and services which contribute to the 
reduction of environmental burden are required to realize 
a decarbonized and sustainable society. Oji Paper meets 
our customers’ green procurement policy requirements, 
including by developing light weight printing paper which 
helps reduce greenhouse gases from production and 
transport of publications and expanding a lineup of FSC 
certified PPC paper products based on the principle of 
sustainable forest management. Working together with a 
publishers, we have also developed common-use pock-
etbook paper by integrating the qualities of paper prod-
ucts, each of which was used exclusively for each of the 
publisher’s labels. This contributes to the GX strategy in 
terms of increased logistics efficiency.

In the meanwhile, we are working on the review of our 
range of products and consolidation of paper products 
for offset printing in order to enhance efficiency and ener-
gy conservation in the manufacturing process. We also 
renewed paper products compatible with high-speed ink 
jet printers for business forms, with respect to which 

multi-product, small-lot printing will expectedly produce 
the effect of shorter delivery periods and stock reduction, 
and these renewed products are well received. As ex-
plained above, we capture market needs accurately and 
work on the product development which contributes to 
the reduction of environmental burden.

Enhancement of Competitiveness through Product Development

To reduce greenhouse gas (GHG) emissions to address 
climate change issues, we are proactively working to 
achieve Environmental Action Program 2030 including by 
improving production efficiency, continuing to reduce en-
ergy consumption, and utilizing renewable fuels and 
waste fuels. A key area for the reduction is the expanded 
use of non-fossil fuels and biomass fuels as alternatives 
to coal. We will make specific considerations on the con-
version of these fuels, through “Tomakomai Mill #6 Boiler 
Fuel Conversion Experiment Project,” which was adopted 
by the Ministry of Economy, Trade and Industry for its 
“Subsidy for Design and Experiment Project toward Facil-

itation of Investment in Low-carbonization in Base Mate-
rial Industry.” In addition, in connection with the effective 
use of resources (paper/water recycling), we are working 
to protect resources and reduce waste by promoting the 
use of recovered paper, and promoting the effective use 
of waste and water resources in our manufacturing pro-
cesses. Furthermore, we are offering a wide range of en-
vironmentally friendly products such as FSC-certified 
paper, eco mark certified products, products compliant 
with the Green Purchase Act, thereby addressing envi-
ronmental issues and contributing to the realization of a 
sustainable society.

“Oji Common-Use Pocketbook Paper” we developed

The #L-1 machine (retrofit of the #N-5 machine) at Tomakomai Mill

President, Printing and Communications 
Media COMPANY
Senior Executive Officer
Oji Holdings Corporation

Fumio Shindo

We are increasing profitability and 
competitiveness by implementing 
the production system restructuring, 
etc. in light of demand structure 
trends through cooperation across 
group segments.

¥244.5 billion

¥17.8 billion

14.0%

Segment Overview
In FY2021, we had net sales of 244.5 billion yen (up 0.5 billion yen from FY2020) and operating profit of 17.8 billion yen 
(up 6.6 billion yen from FY2020). While demand for communications paper declined due to the growth of teleworking and 
the trend of digitization of office documents in addition to continued decline in demand for newsprint and printing paper 
for publication use, sales volume of printing paper for commercial printing use recovered due in part to the rebound from 
the stagnation of economic activity. In addition, since the effect of higher raw materials and fuel prices was offset in part 
by thorough cost savings at each production process, sales and profits increased.

In FY2022, net sales of 257.0 billion yen (up 12.5 billion yen from FY2021) and operating loss of 2.0 billion yen (down 
19.8 billion yen from FY2021) are planned.

Net Sales

Operating Profit

Net Sales Composition Ratio

Changes in Net Sales Composition Ratio, Net Sales and Operating Profit Sales forecast for FY2030: ¥150.0 billion

302.9

(4.8)

250.0

7.0

257.0

(2.0)

244.5
17.8

244.0

11.2

292.7

11.3

FY2018 FY2019 FY2022 Planned FY2024 PlannedFY2021FY2020

Topics – Sustainability –

Printing and Communications Media Business
Initiatives for Profitability Improvement –Profitability–

 Net sales (¥bil.)   Operating profit (¥bil.)
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Kyokuyo Co., Ltd. is a trading company that proposes 
and develops solutions to customers’ problems from us-
ers’ perspective. It purchases and sells various products 
of the Oji Group and other companies mainly in paper 
and packaging fields. These products include synthetic 
resin materials and products, packaging materials, chem-
icals, and machinery, from upstream (raw and other ma-
terials) to downstream (finished products). Leveraging its 
proposing ability, development ability and comprehensive 
ability to accommodate diversifying needs in the chang-
ing social environment, it is working to evolve paper and 
packaging, pursuing to create a more enriched society.

Kyokuyo Ginpo Pack

Hotel New Oji Co., Ltd. is engaged in the hotel and flight 
catering businesses. Grand Hotel New Oji, a 16-story city 
hotel which is located in the center of Tomakomai City, 
Hokkaido and has a banquet hall with a maximum ca-
pacity of 1,000 guests, three restaurants (Japanese, 
Western and Chinese), bar and shops, is a landmark in 
Tomakomai. In addition to this hotel business, we prepare 
a wide variety of high quality inflight meals for domestic 
and overseas airlines in the catering building at the New 
Chitose Airport and also load the meals onto aircraft us-
ing large, specialized vehicles.

Hotel New Oji

Environmentally-friendly containers using biomass plasticEnvironmentally-friendly paper food containers proposed by Kyokuyo The Grand Hotel New Oji

Oji General Hospital has 440 beds (of which 8 are in the 
ICU) and 24 departments, providing advanced and quali-
ty medical care as a key hospital in the Higashi-iburi and 
Hidaka medical area. It is designated as disaster base 
hospital, regional cancer treatment collaboration hospital, 
and regional perinatal maternal and child medical center, 
and also provides guidance and training for residents as 
a designated clinical training hospital. In addition, it has 
the nursing care facility for the elderly, “Care Life Oji,” in-
house nursing care supporting office Oji, and the central 
regional comprehensive support center entrusted by To-
makomai City, working to provide secure and safe medi-
cal service.

Ishizuka-Oji Paper Packaging Co., Ltd. operates the pa-
per beverage container business by combining the Oji 
Group’s expertise in manufacturing and processing paper 
with ISHIZUKA GLASS Co., Ltd.’s expertise in processing 
and filling paper containers for a diverse range of con-
tents. By having in place a domestic integrated produc-
tion system covering papermaking of base papers 
through to laminate processing and beverage packaging, 
and selling superior filling equipment from both Japan 
and overseas, as well as providing service and mainte-
nance, it is working to ensure the stable supply of 
high-quality, safe, and dependable products to dairy and 
beverage manufacturers throughout Japan.

Oji General Hospital Ishizuka-Oji Paper Packaging

Oji General Hospital Drink cartons made using base paper manufactured by the Oji Group

As a shared service company, Oji Logistics Co., Ltd. op-
erates mainly domestic and international logistics ser-
vices for Oji Group products. In addition to the existing 
operations, this year it made full-scale entry to 3PL (third 
party logistics) services, using Urayasu Branch as its 
base. It is now changed into a warehouse, operating 24 
hours a day and 365 days a year as a hub for consumer 
goods and e-commerce whose demand is growing main-
ly in the Greater Tokyo area. It is also accommodating a 
change in the operating environment surrounding the lo-
gistics industry such as “Logistics 2024 Issue,” to earn 
trust from customers of the Oji Group and other 
companies.

Oji Logistics

A roll-on roll-off (RORO) ship that can transport vehicles carrying goods

Oji Engineering Co., Ltd. leverages its technologies accu-
mulated through paper manufacturing to offer one-stop 
engineering services ranging from facility design to oper-
ations. It actively pursues new services, including those 
relating to waste water treatment in the water environ-
ment business, and fuel handling facilities in the biomass 
power generation business. In addition, it is also promot-
ing technical support for digital transformation (DX), such 
as enhanced safety education utilizing VR-simulated di-
saster experience, remote maintenance using drones 
equipped with thermographic cameras, as well as reali-
zation of working style reforms through improved opera-
tional efficiency using IoT technology.

Oji Engineering

Industrial water production system

Oji Real Estate Co., Ltd. is a general developer active na-
tionwide in the management and effective utilization of 
the Oji Group’s owned land and the development and 
sales of quality-oriented condominiums, single-family 
homes and developed residential land, as well as lease 
and management of office buildings, condominiums, and 
commercial facilities, and the renovation business. It also 
has a construction and design division (first-class regis-
tered architect office) with good reputation for its techni-
cal capability, and conducts design, supervision, and 
consultation in a wide range of areas including factories 
and plants as well as public and private facilities.

Oji Real Estate

Oji Homes Aoyama (Minamiaoyama, Minato-ku, Tokyo)

Ginpo Pack Co., Ltd. is a manufacturer which conducts 
integrated planning, production, and sales of plastic con-
tainers for food packing. It offers high-quality packages 
with unique packaging materials, using its many patents 
and state-of-art technologies. The new material “Pulfine” 
in which a high foaming ratio is realized with a single ma-
terial, is more resistant to heat and more durable than 
ever and can reproduce steaming hot home cooking 
when using a microwave oven. Ginpo is also committed 
to the development of environmentally-friendly containers 
using plant-derived biomass plastic.
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